ELECTION COMMISSION OF INDIA
Nirvachan Sadan, Ashoka Road, New Delhi-110001

No. ECU/PN/2/2022 Dated: Jan 06, 2022

PRESS NOTE
imits of candidate’s nses Enhian

Last major revision in the election expenditure limit for candidates was carmied out in
2014, which was (urther increased by 10% in 2020, Simultaneously, the Election
Commission formed a commitiee comprised of Sri Harish Kumar, retd. IRS Officer, Sni
Umesh Sinha, Secretary General and Sni Chandra Bhushan Kumar, Sr. Deputy Election
Commissioner in Election Commission of India to study the cost factors and other related
issues, and make suitable recommendations. The Committee invited suggestions from
political parties, Chief Electoral Officers and Election Observers. Commuttee found that there
has been increase in number of electors and Cost Inflation Index since 2014 substantially. It
also factored into the changing modes of campaigning, which is gradually shifting to virtual
campaign.
Having regard 1o demand from political parties to raise existing election expenditure
limit for candidates and increase in electors from 2014 to 2021 from 834 million 10 936
million (up by 12.23 %) and rise in Cost Inflation Index from 2014-15 to 2021-22 from 240
to 317 (up by 32.08%), the Committee furnished its recommendations to enhance the ceiling
limit. The Commission has accepied the recommendations of the Commitiee and has decided
to enhance the existing election expenditure Limit for candidates. Accordingly, revised limits
have now been notified by M/O Law, Justice and Legislative Department, which are as
under:

For Parliamentary Constituencies (PCs)

Earlier expenditure limit (2014) Enhanced expenditure limit now

Rs. 70 Lakh Rs. 95 Lakh

Rs. 54 Lakh Rs. 75 Lakh

For Assembly Constituencies (ACs)

Earlier expenditure limit (2014) Enhanced expenditure limit now

Rs. 28 Lakh Rs. 40 Lakh

Rs. 20 Lakh Rs. 28 Lakh

These himits will be applicable in all upcoming elections.

0Lk

Anuj Chandak . -
Juint Director (Media)

MINISTRY OF LAW AND JUSTICE
(Legislative Department)
NOTIFICATION
New Delhi, the 6" January, 2022

5.0, THE)L—In exercise of the powers conferred by sub-section (3) of section 77 read with section
169 of the Representation of the People Act, 1951 (43 of 1951}, the Central Government, afier consulting
the Election Commission of India, hereby makes the following rules further o amend the Conduct of
Elections Rules, 1961, namely:

1. (1) These rules may be ealled the Conduct of Elections (Amendment) Rules, 2022,
{2) They shall come into force on the date of their publication in the Official Gazette.

2. In the Conduct of Elections Rules, 1961, in rule 90, for the existing Table and entries relating
thereto, the following Table and the entries shall be substituted, namely:—

“TABLE

S. No.  Name of State or Union temitory Maximum limit of ¢lection expense in any one

Parlismentary constituency  Assembly constifuency
3 4
Rs. Rs.

L. STATES

Andhra Pradesh 95,00,000 40.00,000
Arnumachal Pradesh 75,000,600 28,00,000
Assam 95,000,000 40,000,000
Bihar 95, 00,000 40,000,000
Chhattisgarh 935,00,000 40,00,000
i 75.00.000 28.00.000
Gujarat 95,00,000 40,00,000
Haryana 95,00,000 40,00,000
Himachal Pradesh 95,00,000 40.00,000
Jharkhand 95,00,000 40,00,000
Kamatakn 95,00,000 40,00,000
Keraln 95, 00,000 40,00,000
Madhya Pradesh 935,00,000 40,00,000
Maharashtra 95,00,000 40.00,000
Manipur 935,00,000 28.00,000
Meghalaya 93,00,000 28,000,000
Mizoram 93,00,000 28,00,000
Magaland 900,000 28.00,000
Oxisha 95, 00,000 40,00,000
Punjab 95,00,000 40,060,000
Rajasthan 93,00,000 40,00,000
Sikkim 75,000,000 28.,00,000
Tanul Madu 95,00,000 40,000,000




00 Metd Ad Library Ad Library report Ad Library API =

India = (i ] =4 |ssues, elections or politics = Q, Narendra Bhupendra - vﬁw; QLQ’(; . Saved Searches

@  Narendra Bhupendra - 3o, ¢{Ueg

A\ Page has been unpublished or deleted

Ads About Audience

About the advertiser

In an effort to increase accountability and transparency, Meta is sharing more information about Pages and the people who manage them. Learn more about transparency.

Page transparency

Narendra Bhupendra - dim; Oiﬁﬂq has been unpublished or deleted.

Disclaimers

Ads about social issues, elections or politics must include a disclaimer to verify who has paid for the ad. Disclaimers stay on record with ads for seven years in the Meta
Ad Library. Learn more about disclaimers.

Funding sources for ads about social issues, elections or politics
We require advertisers to verify the source of funds for every ad about social issues, elections or politics. An advertiser can declare multiple sources of funding.

Total spend ¥5,553,940 Recent spend %0
February 2019-16 May 2023 in India 7 days = 10 May-16 May 2023 in India

The estimated total amount of money that this Page has spent on ads related The estimated amount of money that this Page spent during the last week on
to social issues, elections or politics. ads about social issues, elections or politics.

Disclaimers Spend per disclaimer

gujarat2022.com ¥5,553,940










Political Parties

The Supreme Court, 1n its judgment in Kanwar Lal Gupta Vs. Amar Nath Chawla (A.L.R. 1975 SC 308),
dated 10-04-1974 has held that the expenditure incurred by a political party which can be identified with
the election of a given candidate, as distinguished from the expenditure on general party propaganda,
would be hable to be added to the expenditure of that candidate as being impliedly authorized by the
candidate. The expenditure incurred by a political party on advertisements, in connection with any election
could be categorized into the following:

(1)  Expenditure on general party propaganda seeking support for the party and its candidates in
general, but, without any reference to any particular candidate or any particular class/group of
candidates.

(11) Expenditure incurred by the party, in advertisements etc., directly seeking support and / or vote
for any particular candidate or group of candidates.

(111) Expenditure incurred by the party, which can be related to the expenditure for promoting the
prospects of any particular candidate or group of candidates.

Applying the ratio of the judgment in Kanwarlal Gupta’s case, it is clarified that in the case of any
advertisement by political parties, whether in print or electronic or any other media, falling in category
(1) above, which is not relatable to the election of any particular candidate or a given group of candidates,
the expenditure may be treated as expenditure of the political party on general party propaganda. In the

cases of expenditure falling in categories (1) and (111) above which 1s relatable to a particular candidate or
group of candidates, the expenditure shall be treated as expenditure authorized by the candidate concerned
and such expenditure shall be accounted for in the election expenditure of the said candidate or group of
candidates.




OBJECTIVE OF ELECTION EXPENDITURE MONITORING

Election expenditure can broadly be divided into two categories. The first category of election expenditure
is the legal expenditure, which is allowed under the law for electioneering, subject to it being within the
permissible limit. This would include expenditure connected with campaigning, which is spent on public
meetings, public rallies posters, banners, vehicles, advertisements in print or electronic media etc. The second
category of the election expenditure is on items which are not permitted under the law, e.g., distribution of
money, liquor, or any other item disbursed and given to the electors with the intent to influence them. This
expenditure comes under the definition of “bribery” which is an offence both under IPC and under R.P.
Act, 1951 (The Act). The expenditure on such items is illegal. Yet another form of expenditure which is
coming to the fore in recent times is on Surrogate Advertisements, Paid News and Social Media etc. The
purpose of election expenditure monitoring is, therefore, twofold. For the first category of expenditure,
it must be ensured that all election expenditure on permitted items 1s truthfully reported and considered
while scrutinizing the expenditure account submitted by the candidates. As far as the second category of
expenditure including surrogate advertisements, paid news etc., is concerned, it 1s obvious that it will never

be reported by the political parties/ candidates. Expenditure on campaigning through Social Media tends
to be underreported, if at all, especially by candidates. The systems should be robust enough to catch such
expenditure as well, and not only include it in the account of election expenditure, but also take action
against the wrongdoers under the relevant provisions of the law, including lodging of complaints before the
police/ competent magistrate, if required.

Section 77(1) of the Representation of the People Act, 1951 makes it mandatory for every candidate to the
House of the People or a State Legislative Assembly, to keep a separate and correct account of all expenditure
incurred or authorized by him or by his election agent, between the date on which he was nominated and
the date of declaration of the result of election, both dates inclusive. The total of the said expenditure
shall not exceed such amount as may be prescribed under Section 77(3) of R.P. Act, 1951. Under Section
77(2), the account shall contain such particulars as may be prescribed. Rule 90 of the Conduct of Elections
Rules, 1961 (The Rules) prescribes varying limits of election expenditure for Parliamentary and Assembly
Constituencies in each of the States and Union Territories. The particulars, which have to be shown in the
election account of the candidates are prescribed in Rule 86 of the Rules. The ceilings on expenditure as
prescribed are enclosed at Annexure-Al. Failure to maintain the account is an electoral offence under
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